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X iao Ru accidentally dis-
covered her parents’ new 
soft spot when she took 
them with her son to 

the Universal Beijing Resort ear-
lier this year. 

The capital resident said her 
son had twisted her arm to go to the 
theme park in the Tongzhou district 
because he wanted to meet Mega-
tron, a character who has become an 
internet sensation for his witty 
responses to visitors. 

As her retired parents had never 
visited a large theme park before, 
Xiao decided to make the trip a 
three-generation family experience. 

“They’re getting older, so there 
will be fewer opportunities to visit 
places like this in the future,” says the 
woman in her 40s. 

Initially, Xiao thought her parents 
probably wouldn’t enjoy the park 
much, and that they would be con-
tent taking photos and strolling 
around. But to her surprise, they had 
a wonderful time.

“They didn’t miss out on much; 
they watched the shows, ate the 
food, and enjoyed a number of 
attractions.” 

When she asked her parents if 
they would go back again, they said 
yes, and even suggested visiting oth-
er theme parks with their grandson.

An increasing number of elderly 
Chinese, like Xiao’s parents, are 
showing an interest in visiting 
theme parks, according to the 2024 
theme park development report. 
This was presented at the 8th Devel-
opment Conference of Theme Park 
and Resort, hosted by the State-
owned Beijing Tourism Group’s 
subsidiary, the Beijing Shouhuan 
Cultural Tourism Investment Co, 
and the newspaper Beijing Busi-
ness Today, in early December. 

Since theme parks offer emotion-
al experiences, they are no longer 
exclusively the preserve of children 
and young people, especially now 
that Chinese theme parks are 
increasingly focusing on meeting 
the needs of different age groups, 
and so more elderly visitors are 
enjoying a variety of experiences. 
The report surveyed 20 major 
theme parks and hundreds of sea-
soned theme park enthusiasts. 

The Universal Beijing Resort 
reports that two 96-year-old grand-
mothers are among its oldest visi-
tors so far. 

According to Shanghai Disney 
Resort, the number of elderly visi-
tors purchasing one-day and two-
day tickets in 2023 increased by 
about 75 percent over 2019, before 
the pandemic hit. 

The resort notes that elderly 
guests often wear its famous head-
bands, sample a variety of park 

foods, and enjoy the daily parade 
with their families.

The majority of those surveyed in 
the report expressed a strong desire 
to revisit a theme park, and spend-
ing time at one has become a way of 
blowing off steam. 

According to research by the 
Shanghai Disney Resort, most of its 
annual pass holders visit on average 
12 times a year. 

For visitors to theme parks like 
Haichang Ocean Park and Happy 
Valley, which have locations around 
the country, the trend has shifted 
from one-time visits to multiple 
returns, transitioning toward more 
in-depth themed experiences, 
according to the administrations of 
both parks. 

Cheaper prices and exclusive 

benefits tied to new IPs (intellectual 
properties including new charac-
ters, designs and music), events, 
and merchandise lie behind the ris-
ing popularity of annual pass sales, 
the report reveals. 

Universal Beijing Resort says that 
it has launched 200,000 entertain-
ment shows, and staged more than 
10,000 seasonal events over the 
past three years. 

Some 1,800 performers from 14 
countries and regions have partici-
pated in the shows, accumulating 
more than 4,100 performing hours, 
says Joe Hoskin, general manager 
at the Universal Beijing Resort, 
which has also increased its appeal 
with 1,800 food items and 4,000 
themed products. 

Hoskin emphasizes that the key 

to keeping the visitors engaged lies 
in continuously launching seasonal 
and themed events based on classic 
characters.

Haichang Ocean Park stated that 
while repeat visits to theme parks 
are influenced by a variety of fac-
tors, building an influential IP sys-
tem is key. 

Theme parks must create a sense 
of identity for visitors, and intro-
duce new activities and products to 
stimulate repeat visits, according to 
one employee at Haichang. 

Lin Huanjie, director of the Insti-
tute for Theme Park Studies in Chi-
na, believes that the introduction of 
new IP, activities and products 
allows theme parks to not only 
increase the number of visitors but 
also maintain loyalty. 

“On the one hand, this attracts 
new visitors, and on the other, this 
draws old customers back,” Lin 
says.

The report also reveals the power 
of theme parks in upgrading cul-
ture and tourism, and in increasing 
an area’s appeal on the county and 
city levels.

From the urban development 
perspective, theme parks add to 
tourism. They have a spatial effect 
on their locations, driving urban 
spending outside the parks. 

One Singaporean woman, who 
gave her name as Betty, says she 
made the Universal Beijing Resort 
her first stop during her visit to Bei-
jing this year, adding that she had 
wanted to visit Beijing ever since 
she heard of its opening. 

ferent brands and models, in a 
range of ages and conditions.

“Nowadays, CCD has become an 
aesthetic style and most people 
who use it do so as a result of 

online posts,” says Zhou Xing-
wang, the owner of Xidi Digital, a 
retro CCD specialty store in 
Huaqiangbei. Zhou says they sell 
around 100 CCD cameras a 

Young Chinese look to snapshot of the past for a perfect present 
SHENZHEN — In a twist, the 

long-forgotten CCD digital cam-
era, once deemed “electronic 
waste” and pushed aside by the 
technological tide, is making a 
comeback among young Chinese 
as the new darlings used for docu-
menting their lives.

Despite their slightly blurry 
images and less vibrant colors, 
these devices, once available for a 
few tens of yuan, are now going 
for thousands. The surge in price 
and popularity is being fueled by 
the retro nostalgia trend sweep-
ing China’s youth.

“Prices have multiplied more 
than tenfold, and all my friends 
are buying them,” says Tang Lili, a 
post-90s woman working in the 
southern metropolis of Shenzhen, 
Guangdong province.

She sold her first camera, a Can-
on CCD digital she bought when 
she was in high school, for a pit-
tance after graduation, by which 
time it had become outdated. 
Now, lured by the soft, bright pho-
tos she sees on social media, she’s 
shocked to find that the price for 
such devices has skyrocketed 

beyond her wildest imagination.
On social media platforms like 

Xiaohongshu, Douyin and Sina 
Weibo, the enthusiasm for sharing 
secondhand, or even multiple-hand 
digital cameras, is growing. Owning 
one makes it possible to shoot imag-
es with an old-fashioned hue, the 
texture of film, and the coveted 
“cold white skin” tone.

A CCD, or a Charge-Coupled 
Device, is the light-sensitive com-
ponent in a digital camera. While 
it excels in well-lit conditions, 
producing clear, bright images, it 
has limitations. Poor perform-
ance in low light, a small sensor 
size, and a low pixel count led to 
its gradual replacement by CMOS 
sensors after 2010.

Yet, a search for CCD cameras on 
e-commerce platforms like Tao-
bao, Xianyu and Douyin reveals a 
wealth of vendors still selling 
them. Moreover, stores in the 
famous electronics hub of Huaqi-
angbei in Shenzhen, now include 
small yet bustling CCD stands.

Each stall, no larger than a few 
square meters, is a mini-museum 
of CCD cameras, an array of dif-

month, at prices ranging from a 
few hundred to around 2,000 
yuan ($275.3).

For youngsters, especially stu-
dents, the appeal of CCD cameras 
lies not only in their photographic 
style, but also in their portability, 
making them ideal for everyday 
use. “They’re small, convenient, and 
feel good in your hands. They also 
produce great shots, and there’s a 
sense of occasion when you take 
them out to shoot,” says Zhang 
Nana, a high school student in 
Bao’an district in Shenzhen.

With the prevalence of smart-
phones in recent years, major 
manufacturers have discontinued 
their compact camera lines. How-
ever, the rise of vlogging has reig-
nited demand for portable digital 
cameras.

An increasing number of neti-
zens who have bought CCD cam-
eras as a result of the fad are now 
discouraging others from doing 
so due to their technological 
obsolescence, saying that for the 
vast majority, the latest camera or 
smartphone is still more user-
friendly for serious photography.

Insiders have warned that many 
low-priced cameras may be second-
hand inventory from merchants of 
varying quality, and with outdated 
functions. Moreover, the retro tones 
and film-like feel of many CCD cam-
eras is often the result of outdated 
technology and sensor aging. Mis-
leading online promotions not only 
confuse consumers about CCDs, 
but may also lead them to purchase 
products that do not match their 
expectations.

However, others believe that 
retro cameras are providing the 
young with a new way of express-
ing themselves. “Sharing photos 
has become a social ritual. The 
process of sharing is not only a 
display of self-awareness, but also 
means a strengthening of group 
identity,” says Wang Ning, profes-
sor of sociology and anthropology 
at the Sun Yat-sen University.

“As an aesthetic trend, the nostal-
gia behind the fad reflects the 
yearning of young people for a bet-
ter life and represents the develop-
ment of the time,” Wang says. 
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Customers choose digital CCD cameras at a store in Huaqiangbei, an 
electronics hub in Shenzhen, Guangdong province. Wang Feng / Xinhua

From left: Summer vacationers flock to Shanghai Haichang Ocean Park. A large parade is one of the highlights at Happy Valley in Shenzhen, Guangdong province. Acrobatic performances draw a big crowd in 
Happy Valley in Beijing. photos provided to china daily

Theme parks more than play
Rising appeal and popularity of resorts across age groups driving 

social and economic changes, Yang Feiyue reports.

The carnival has been a hit with visitors to Happy Valley in Tianjin over the summer.

The report stated that many 
inbound travelers like Betty are also 
placing theme park visits high up 
on their itineraries, before explor-
ing other attractions. 

The Universal Beijing Resort, 
Happy Valley in Beijing, and the 
Pop Mart theme park, Pop Land, 
have emerged among the top 10 
sites for inbound family travelers 
this year, according to major travel 
agency Trip.com Group, on a par 
with the Great Wall and the Palace 
Museum in terms of popularity 
among foreign travelers. 

Lin says that 1 yuan ($0.14) of 
theme park revenue generally 
drives 3.8 yuan of income for the 
city, further stimulating 6-15 yuan 
worth of income in industries and 
sectors upstream and downstream.

Therefore, every 1 yuan of park 
revenue can potentially leverage up 
to 18.8 yuan in additional income, 
making a significant contribution 
to the local economy, Lin says. 

Bai Fan, chair of the Beijing Tour-
ism Group, told the development 
conference that the theme park 
economy is emerging as a core driv-
er of the cultural and tourism 
industry, and the parks should offer 
more content-rich and human-cen-
tric products and services, as travel-
ers are placing greater emphasis on 
experiential, self-focused tourism 
and spending.

Xu Zhentao, deputy director of 
the Beijing Municipal Bureau of 
Culture and Tourism, says that the 
future direction of theme parks, the 
opportunities and challenges they 
present, and their impact on cities 
are topics that government agen-
cies, the industry and businesses 
must carefully consider. 

The capital will optimize plan-
ning to promote tourism develop-
ment, flesh out tourist offerings and 
improve services to elevate visitor 
experience, driving quality and the 
growth of tourism, Xu says.

Contact the writer at 
yangfeiyue@chinadaily.com.cn

On the one hand, this 
(introduction of new 
IP, activities, and 
products) attracts 
new visitors, and on 
the other, this draws 
old customers back.”
Lin Huanjie,
director of the Institute for 
Theme Park Studies in China


